“2012 looks set to be an exciting and
challenging year for the beauty industry.
What opportunities do you see for your brand?”

"Metropolitain Cosmetics store identity
have moved towards a more technical
(not clinical) and yet friendly
environment, additionally we have
created a dedicated space for Make Up
For Ever in each store, based on a
shop in shop option.

We have also set up a very
distinctive space for our #1 selling
fragrance line Serge Lutens using their
specified criteria.The first half of 2011
has been challenging for retail in SA,
but we have seen good growth from
with brands such as Strivectin, Jack
Black and Juliette Has A Gun. A
powerful launch was Hollywood brand
Glamglow, proving that simplicity (one
sku is very well perceived) as well as
the new Strivectin-TL.

Based on these changing shopping
patterns, and in keeping with what
made our reputation, we will effect
only two strategic launches in 2012, a
new skin care line (novexpert) and one
nutraceutical line from Canada. E-
commerce will be a priority, with faster
and cheaper internet connection in
South Africa, our web based sales
increased by 37 per cent in 2011."



