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AFRICA "7 Clinique stands alone
| India

Metropolitain to open two
new doors in South Africa
South African niche concept store
chain Metropolitain Cosmetics will
open two additional outlets in 2007:
one in Johannesburg, and another in
Cape Town, Metropolitain founder
and managing director Wilfrid Moulin
tells CosmeticNews. The banner
already has five points-of-sale, in-
cluding the e-commerce site metro-
politaincosmetics.com, which has
become its fourth distribution chan-
nel in terms of sales. According to
Moulin, Metropolitain tumover in
2006 reached around ZAR30m/$4.14m.

metics do not give them
re-foot returns they need,
th rising real-estate prices.
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. over the holiday selling season. Retail
bel| sales in December 2006 reached
" ZAR3.8m/$548,000, a 58% increase
et compared with same period last
mism year, Metropolitain founder and

company
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